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February 1, 2019 

 

BY EMAIL 

Without Prejudice 

 
Jerry Dias 
President  
Unifor National (“Unifor”) 
205 Placer Court 
Toronto, Ontario 
M2H 3H9 
 
Jerry.Dias@unifor.org 
 
 
Mr. Dias: 
 
Re:  Unifor Advertisement “GM Leaves Canadians Out in the Cold” 

 

We are counsel to General Motors of Canada Company (“GM”) and write on its behalf to 
demand your immediate cooperation and undertaking to direct Unifor to cease any and all 
further publication (in any form and media whatsoever) of the advertisement recently posted by 
Unifor at the following YouTube link (the “Advertisement”) or any other advertisement or 
communication containing similar statements of concerns as noted below: 

https://www.youtube.com/watch?v=QEAAz3fr2EU&feature=youtu.be 

The Advertisement, which is clearly intended to promote Unifor’s business interests and 
calculated to disparage GM’s business interests, contains several statements that are knowingly 
false and misleading in a material respect.  

Such statements include at least the following: 

1. The Advertisement states that the Canadian government “gave” GM $10.8 billion and 
that GM has demonstrated contemptable “greed.”  
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These statements are not only false but are designed intentionally and maliciously to 
mislead Canadian consumers and forever tarnish GM’s reputation with them.  

Unifor’s intent is to lead consumers to mistakenly conclude that GM took money that is 
now spent or retained. You know this is untrue.  

Many years ago, the Canadian Government provided temporary monetary assistance to 
the newly restructured GM entity and GM Canada in the form of an interest bearing 
loan. This loan was fully paid back with interest to the Canadian government.  

Repayment of both the principal loan and all interest due was accomplished in the form 
of both cash and equity shares in the new GM, which shares were obtained at fair value.  

The Canadian Government later decided, on its own volition, to sell its shares in GM 
many years ago on that same open market. 

We are confident that if your advertisement correctly stated that GM fully honoured its 
obligations to pay back the entire loan and interest to the Canadian government that no 
reasonable person would characterize that honouring of obligations as “greed.” 

2. The Advertisement similarly states that every consumer in Canada gave GM $300. This 
statement is false on multiple levels.  

First, it is false for the reasons described above.  

Second, in fact no individual Canadian gave any of their money to GM. By stating 
otherwise, Unifor is attempting to make its grotesque mischaracterizations of GM’s 
conduct feel personal to Canadians. Unifor seeks to have Canadians believe that money 
was taken out of their pockets or accounts and simply given to GM. None of this 
happened and Unifor should be ashamed of these statements. 

3. The Advertisement also references a first $300 per Canadian contribution and a second 
“nearly $11B” bailout, without clarifying to viewers that there was one single form of 
assistance not two separate acts of assistance. In other words, the Advertisement uses 
imprecise language to conflate concepts, confuse and mislead viewers and dramatically 
inflate in their minds the amount of assistance actually provided to GM. 

GM considers the Advertisement to be actionable civilly under at least ss. 36/52 of the 
Competition Act, s. 7(a) of the Trademarks Act and various libel and slander acts enacted 
throughout the country. 
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Unifor’s publication of the Advertisement has caused, and if not immediately withdrawn will 
continue to cause, substantial and irreparable damage to GM and its related entities in Canada 
and beyond. 

On behalf of GM, we hereby demand that you instruct the union over which you preside to 
complete the following steps, and to ensure that all such steps are in fact completed, by no later 
than 2:00 pm on February 2, 2019: 

(a) remove all copies of the Advertisement from any publicly accessible media 
(including YouTube or any Internet site or social media account); and 

(b) otherwise cease and desist from any further communication of the 
Advertisement, its statements or any other false statements of a similar nature to 
any member of the public in any form or media whatsoever, including without 
limitation via the Internet, a social media account, or television or radio 
broadcast. 

If Unifor fails to comply with these requests by the deadline provided, GM expressly reserves its 
rights to avail itself of all available legal and equitable remedies for the unlawful and malicious 
conduct described, including but not limited to the right to obtain injunctive relief and to recover 
all losses or damage to GM’s business and reputation resulting from the same.  

I trust that such actions will not be necessary and look forward to your timely response and 
cooperation. 

Sincerely, 

Gowling WLG (Canada) LLP 

 
Kevin Sartorio 

cc:   
GM 
Jerry Dias (Hand Delivered) 
D. Cole (Gowling WLG) 
Randy Lennox: President, Bell Media 
Stewart Johnston: President, Bell Media Sales and Marketing 
Rick Brace: President, Rogers Media 
Alan Dark: SVP Rogers Media Sales 
Pierre Karl Peladeau: CEO, Québecor inc 
Donald Lizotte: EVP, Quebecor Media 
Sabrina Geremia: Country Director, Google Canada 


